
 

NO LOGO 
(40 min, Sut Jhally, 2003)  

…BRANDS,  
GLOBALIZATION  
AND RESISTANCE  

Based on the best-selling book by 
Canadian journalist and activist 
Naomi Klein, reveals the reasons 
behind the backlash against the 
increasing economic and cultural 
reach of multinational companies. 

ADVERTISING AND THE 
END OF THE WORLD 
(46 min, Sut Jhally, 2003)  

Making the connection between 
society's high-consumption life-
style and the coming environ-
mental crisis, Jhally forces us to 
evaluate  the physical and mate-
rial costs of the consumer soci-
ety and how long we can main-
tain our present level of produc-
tion 

November 27th, is the heaviest 
shopping day of the year. It's also 
"Buy Nothing Day" ...a moratorium 
against consumerism.  A 24 hour 
Detox!  

Fri Nov 20, 7 PM 
Keystone United Church of Christ 
5019 Keystone Place N., Seattle 
1/2 Block N of NE 50th; 1 block E of Meridian.   Metro Bus 16, 26 & 44 

www.meaningfulmovies.org 

Friday Night at the Meaningful Movies 

Wallingford Neighbors for 
Peace and Justice 

“Friday Night at the  
Meaningful Movies” 

Social Justice Documentaries  
and community discussion  

...every Friday Evening 

FREE! ...donations kindly accepted 

The Media Education Foundation Presents 

 

 
LOGO 

BRANDS RESISTENCE GLOBALIZATION 

NAOMI KLIEN 

DOUBLE FEATURE: ...Together with: 

ADVERTISING  

AND THE END  

OF THE WORLD 

with  SUT JHALLY 


